
Helpful content update - What 
needs done? 
Announced on Friday 19th August, 2022, the helpful content update from Google is to roll out from 
22nd August, 2022, and it would take about 2 weeks to fully roll-out. Official launch date is yet to 
be announced. 

As of now, this update will only effect the English language websites, however, this could change in 
the future. Google has termed this as a ‘meaningful’ update and said that it would profoundly 
effect technology, entertainment, education and shopping niches. As of now, we do not know the 
percentage of searches this could effect. 

1. Why the helpful content update? 
2. How helpful content update works? 
3. Will the helpful content update change SEO forever? 
4. Content marketing will change forever! 
5. Search intent – Our unique perspective 

6.Conclusion… 

Marketers have already began taking 
steps towards aligning their content to 
the impending update. One of my 
favourite marketers 
@cyrusshepard tweeted: 

And, another of my favourite tech-marketer Barry 
Schwartz tweets… 
 

Here is his amazing video… 

https://efficaci.us/helpful-content-update-what-should-you-do/#h-why-the-helpful-content-update
https://efficaci.us/helpful-content-update-what-should-you-do/#how-helpful-content-update-works
https://efficaci.us/helpful-content-update-what-should-you-do/#will-the-helpful-content-update-change-seo-forever
https://efficaci.us/helpful-content-update-what-should-you-do/#content-marketing-will-change-forever
https://efficaci.us/helpful-content-update-what-should-you-do/#search-intent-our-unique-perspective
https://efficaci.us/helpful-content-update-what-should-you-do/#conclusion
https://twitter.com/CyrusShepard
https://twitter.com/rustybrick
https://twitter.com/rustybrick
https://www.youtube.com/watch?v=HLWjy-ybYw0


Why the helpful content update? 

 
Google has been collecting loads of date from its feedback link on its search page, other links and 
social media about the quality of search results across audiences.  Results say, searchers are not 
happy with what they are finding and this is Google’s attempt to improve the search quality. 
How helpful content update works? 

First, this update is slated to be a site-wide update, which means that it will effect the entire 
website and change ranking signals across all the webpages in there. The helpful content update 
will identify content that has low or no significant value to the searcher, automatically. This 
means that websites hosting content created solely for ‘SEO’ will be penalised. 

“TACKLE CONTENT THAT SEEMS TO HAVE BEEN PRIMARILY CREATED FOR RANKING WELL IN 
SEARCH ENGINES. HELP MAKE SURE THAT UNORIGINAL, LOW-QUALITY CONTENT DOESN’T 
RANK HIGHLY IN SEARCH,” - GOOGLE  

Any website with pages containing unhelpful content, written solely for search engine rankings will 
perform poorly in search, hereon. This is reason enough to remove those pages unhelpful content, 
so that the other pages on the website containing helpful content could rank better. 
This helpful content update will classify websites containing unhelpful content and apply this 
signal. Since the classifier is going to run continuously, coming out of this penalty will take a few 



months to come out of. After long-time monitoring (validation of several months) of the classified 
website and if unhelpful content does not return, the classifier will stop applying.  

“CONTINUE REFINING HOW THE CLASSIFIER DETECTS UNHELPFUL CONTENT AND LAUNCH 
FURTHER EFFORTS TO BETTER REWARD PEOPLE-FIRST CONTENT.” 

“A NATURAL QUESTION SOME WILL HAVE IS HOW LONG WILL IT TAKE FOR A SITE TO DO BETTER 
IF IT REMOVES UNHELPFUL CONTENT? SITES IDENTIFIED BY THIS UPDATE MAY FIND THE 
SIGNAL APPLIED TO THEM OVER A PERIOD OF MONTHS. OUR CLASSIFIER FOR THIS UPDATE 
RUNS CONTINUOUSLY, ALLOWING IT TO MONITOR NEWLY LAUNCHED SITES AND EXISTING 
ONES. AS IT DETERMINES THAT THE UNHELPFUL CONTENT HAS NOT RETURNED IN THE LONG-
TERM, THE CLASSIFICATION WILL NO LONGER APPLY,” - GOOGLE 

The classifier is fully automated and it does not come with any manual actions. However, Google 
has not specified a time-line on this classification, and is not expected to be specified. To add, it is 
a site-wide signal making it mighty harmful to thin-content websites and the penalty could be 
quite harsh. 

The effect of classification will depend upon the ratio between helpful content and unhelpful 
content on a website. Classification or the penalty will depend on this ratio. So, more the helpful 
content, less the signal weightage. 

So, websites that exist on the basis of ‘SEO’ will need proper pruning to survive and prosper 
beginning now. The content on such websites is normally thin and offers little or no value to the 
reader. 

Will the helpful content update change SEO forever? 
Did the ‘panda’ and ‘penguin’ updates change the way we do search engine optimization? 

 

https://efficaci.us/search-engine-optimization/


According to our experts, the helpful content update will change content strategies across the 
board. Remember how the Penguin and Panda updates changed content and link strategies 
respectively, a few years ago? This update, we understand along with most marketers, will be a 
successor to the Panda update and have a similar bang with a different flavour. 

The tremors will hit the Google search planet and not on other Google surfaces, but it will spread 
quickly. Being a site-wide update, it is imperative that we audit the content across the website 
and just not the webpages that have thin content. SEO content creation will not be the same again 
after the helpful content update. 

Being a site-wide update, SEO tweaks or tricks like moving thin-content pages to a sub-domain or 
to other folder will not work. To add, a #noindex tag will be of no help because it does not prevent 
Google from looking at those pages. The only way out is to remove the content classified to be 
unhelpful or make it supremely helpful. 

“ANY CONTENT – NOT JUST UNHELPFUL CONTENT – ON SITES DETERMINED TO HAVE 
RELATIVELY HIGH AMOUNTS OF UNHELPFUL CONTENT OVERALL IS LESS LIKELY TO PERFORM 
WELL IN SEARCH, ASSUMING THERE IS OTHER CONTENT ELSEWHERE FROM THE WEB THAT’S 
BETTER TO DISPLAY. FOR THIS REASON, REMOVING UNHELPFUL CONTENT COULD HELP THE 
RANKINGS OF YOUR OTHER CONTENT.” - GOOGLE 

Content marketing will change forever! 
What kind of content should you create? 

“HOW CAN YOU ENSURE YOU’RE CREATING CONTENT THAT WILL BE SUCCESSFUL WITH OUR 
NEW UPDATE? BY FOLLOWING OUR LONG-STANDING ADVICE TO CREATE CONTENT FOR 
PEOPLE, NOT FOR SEARCH ENGINES. PEOPLE-FIRST CONTENT CREATORS FOCUS FIRST ON 
CREATING SATISFYING CONTENT, WHILE ALSO UTILISING SEO BEST PRACTICES TO BRING 
SEARCHERS ADDITION VALUE. ANSWERING YES TO THE QUESTIONS BELOW MEANS YOU’RE 
PROBABLY ON THE RIGHT TRACK WITH A PEOPLE-FIRST APPROACH:” - GOOGLE 

“HOW DO YOU AVOID TAKING A SEARCH ENGINE-FIRST APPROACH? ANSWERING YES TO SOME 
OR ALL OF THE QUESTIONS IS A WARNING SIGN THAT YOU SHOULD REEVALUATE HOW YOU’RE 
CREATING CONTENT ACROSS YOUR SITE:” - GOOGLE 

The questions: 
1. Is your content focussed on attracting visitors from search engine results? 
2. Are you using AI content or any other automation to produce content on varied topics? 
3. Is the objective of creating content is to rank better on search engines?  
4. Are you rehashing other’s content with adding any value to it? 
5. Is your content holistic or are your visitors looking to search again for the same 

information? 
6. By the way, Google doesn’t have a word count, are you counting words to keep search 

engines happy? 
7. Are you an expert on your topic or just skimming it for search engine performance. 
8. Is your content answering questions or just beating around the bush? 
9. Is your content ingenue meaning you lack expertise in what you are writing? 
10. Do you keep Google’s core updates and guidance for all kinds of content you create? 

https://efficaci.us/content-marketing/


Does your content need a revamp? 
Besides answering the above questions, does your content meet the wants and needs of the 
visitor? Or does it meet the search intent? 

We have already discussed the classic classification of search intent in our article on search 
intent optimization. Besides the broad intents we discussed there, there are certain sub-intents 
that you will need to consider while creating or revamping your content. 

4 Wants of the visitor

As a part of the sub-intents we discussed above, we can classify wants of a visitor as  

* Want to know - Visitors looking for information. Also called the ‘know’ query. 

* Want to do - Visitors looking at DIYs and How-Tos. Also called the ‘do’ query. 

* Want to buy - Visitors looking to purchase something. Also called the ‘buy’ query. 

* Want to go - Visitors in local search looking to go somewhere. Also called the ‘visit’ query. 

6 Needs of the visitor

We do not exactly call these wants, but these are the emotions that a searcher experiences going 
through the search process. Besides satisfying intent, the content should help connect to the 
searcher emotionally. Emotions affect search behaviour directly and understanding these emotions 
is critical to your content marketing. 

• Help: The visitor needs help and thus wants to connect through a search. 

• Surprise: The visitor surprises himself with more possibilities or could be entertaining. 

• Thrill: The visitor is adventurous and finds new ideas or possibilities. 

• Reassurance: It reassures the visitor to find answers because of the search. 

• Education: Education or learning new things through searching can be a very satisfying 
experience for an inquisitive visitor. 

• Satisfying: The visitor is impressed and happy with the way his search has gone once he or 
she finds the required information. 

Adhering to the above simple and straight-forward rules to tweak your content can get you into 
Google’s featured snippets with ease. Getting into ground "0"SERP (is now easier but not 
guaranteed, 

Let us know if you need content revamp across your website. We will be happy to discuss and our 
team will do a prefect job of it. 

https://efficaci.us/search-intent-optimization-a-complete-guide/
https://efficaci.us/search-intent-optimization-a-complete-guide/
https://efficaci.us/digital-marketing-trends-for-2022/#serp-zero


Search intent – Our unique perspective 
Google’s core web vitals updates from 2021 are absolutely in line to create a level playing field 
that will fulfil its objectives along with this helpful content update.  

 
Search intent optimization, executed with the above content guidelines to create valuable content 
will go a long way in ensuring that you top the search engine rankings.   

It would now be easier to create an awesome, long-term white-hat marketing strategies that will 
go a long way in creating a sustainable business. 

Think about it, talk to us for help. 

Conclusion… 
If you have any questions, please ask them on the comments. We will keep you updated on 
developments of this helpful content update. Keep watching this space. 

https://efficaci.us/search-intent-optimization-a-complete-guide/
https://efficaci.us/get-in-touch/
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